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1 Preamble
The contents of and the commitments that council makes in this policy are not 
intended to be and should not be interpreted to be any more than a statement of 
the City of Onkaparinga’s general position in relation to those matters, and to 
facilitate its aspirations wherever it is reasonable to do so.

2 Policy purpose
The purpose of this policy is to communicate our social media policy to the public.
This policy guides all social media activity managed by the City of Onkaparinga, 
except for any specific nominated activities described in any current or future 
supporting sub-policies or guidelines.
It is acknowledged that any legislative requirement which affects Council will take 
precedence over Council’s policies and procedures.

3 Scope
This policy [code] applies to public conduct on all of council’s third-party social media 
sites.
This policy [code] excludes our public websites.

4 Definitions

council means the corporation of the City of Onkaparinga 

citizens means the City of Onkaparinga’s residents and ratepayers 

city means the City of Onkaparinga region

content means words, imagery, videos or web links

social media 
platform

means a third-party online tool used for communication, 
promotion and conversation including, but not limited to, 
Facebook, Instagram, LinkedIn, YouTube and Twitter

social media post means a piece of content published on a social media 
platform

social media site means council’s social media pages on a third-party 
platform

tourism region means the Fleurieu Peninsula in South Australia

user means members of the public or third-party accounts that 
use a social media platform

visitor post means content published directly onto council’s social 
media sites by a user.
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5 Strategic context 
The policy contributes to the Community Plan 2030 outcomes under Performance:
 Our communities trust council to deliver:

 We are transparent and accountable, sharing information in clear, 
accessible and timely ways.

This policy assists council to:
 maintain a safe, respectful and welcoming online community for people of all 

ages on our third-party social media sites
 define unacceptable online behaviour and the consequences of policy breaches
 clarify the types of content we will publish or share on our social media sites
 protect the organisation from the risk of inappropriate or unlawful content 

published to our third-party social media sites by the public.
6 Policy

Council uses social media as a timely and cost-effective way to communicate with 
the public. Council manages a range of external social media sites across multiple 
third-party platforms and publishes content intended to engage, inspire, educate, 
and inform the city’s citizens and visitors. 
Members of the public who subscribe to these social media platforms are welcome to 
join our online community to view and engage with our content by either public 
comment or private message. Users can also publish a visitor 
post—including words, images, web links, and/or videos—directly to any of our social 
media sites, providing it complies with this policy and the platform’s policies and 
community guidelines.
As an inclusive city, we welcome any form of community interaction (such as 
discussion, sharing, feedback) on our social media sites. While our social media sites 
are an open forum, they are also family friendly. We, therefore, want to ensure a 
safe, respectful and welcoming online community for people of all ages.
By using or accessing any of our social media sites, users agree to comply with our 
social media policies, the platform’s terms of service and community guidelines, and 
all local, state and federal laws and regulations. 
Users should have no expectation of privacy when posting to a public social media 
site and by doing so accept the privacy terms and conditions of the social media 
platform they are using. 
6.1 Content requirements

This outlines the types of content that we publish and share on our social 
media sites.
We only publish or share content that is either council-run or sponsored and/or 
content that is relevant to our city, its citizens and/or visitors.
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In addition, council only accepts invitations to co-host events on social media if 
we are either running or sponsoring the event, the event is held in one of our 
venues, and/or is listed on the Australian Tourism Data Warehouse. 
Examples of the types of content we publish and share on social media 
include:
 promoting the city and its tourism region as a great place to live, work, 

visit, play, study, and invest
 council-run or sponsored initiatives, programs, projects, services, venues, 

grants, awards, and events
 campaigns that encourage people to support local business and/or feature 

grant winners from our ON Business Partner Program
 local, state, and federal government initiatives, programs, and information
 community consultation about local, state, and federal government 

proposals
 support for at-risk people in our community
 local news 
 events published on the Australian Tourism Data Warehouse 
 free community events and programs operating in our city 
 recruitment opportunities at council or external opportunities that may 

have a significant impact on our local economy or communities
 public recognition of achievements and awards presented to council and/or 

its citizens, businesses, or community groups.
Council regularly receives requests from third parties to share their content via 
our social media sites. Whilst we welcome visitor posts with content relevant to 
our city—from individuals, businesses, government agencies, organisations, 
not-for-profits and community groups—we cannot specifically endorse or 
promote third-party content, unless the promotion is part of a broader 
campaign aimed at delivering city-wide benefits. 
We do not publish or share:
 posters, flyers, invitations and press ads, and avoid imagery with more 

than 20 per cent text coverage to comply with Facebook’s advertising 
policy

 memes that feature celebrities, brands or risk copyright infringement
 material promoting or opposing political parties, individuals, or causes
 competitions that are non-compliant with state lottery regulations and/or 

the social media platform’s competition rules
 solicitation for fundraising activities by third parties
 promotion or endorsement of specific commercial services, products and 

events which favour one business over other local businesses
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 photographs of people taken without a signed talent release form unless 
captured in a crowd at a public place or event.

 user-generated content unless council has first sought permission from the 
copyright owner. Council captions all images with credit for the copyright 
owner and tags their professional social media account.

 Any other content deemed to be inappropriate, non-compliant with 
legislated requirements, or outside of accepted community standards.

Council reserves the right to determine, at our sole discretion, whether content 
suggestions are shared or published on our social media sites. 
To the best of our knowledge, content is correct at the time of publication but 
is subject to change at any time. 
All user content must comply with the content requirements outlined this 
section. 

6.2 Comment requirements

This communicates the code of conduct for online interactions by the public on 
our social media sites.
Visitor posts, messages, and comments will be reviewed by council’s page 
administrators and scanned by strict profanity filters. Content may be hidden 
or removed if it includes one or more of the following:
 obscene, violent, offensive, indecent or profane language, pictures or 

videos
 threats, name calling, personal attacks, bullying, harassment or defamatory 

statements
 discrimination or hate speech directed at race, colour, gender, sexual 

orientation, national origin, ethnicity, age, religion or disability
 fraudulent, deceptive or misleading information, or representation of 

another individual, organisation or entity
 comments not related to the posted topic or page content
 spam, scams, or phishing attempts including multiple, successive or 

repetitive off-topic posts by a single user or repetitive posts copied and 
pasted by multiple users

 promotion or endorsement of commercial services, products or events
 solicitation for fundraising activities
 material or comments promoting or opposing political parties, individuals or 

causes. This includes comments or visitor posts by elected members or 
election candidates during caretaker mode on our social media sites

 disclosure of personal contact details that compromise another person’s 
privacy
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 comments advocating illegal activity, content that breaches intellectual 
property rights, and/or violation of any local, state or federal laws and 
regulations.

All user content must comply with the comment requirements outlined this 
section and violations may result in a user being blocked from our social media 
sites.
Any views expressed by third parties on council social media sites are not 
necessarily the views of council. Users are personally and legally responsible 
for any unlawful content they publish on council social media sites.
Council reserves the right to:

 determine whether user contributions to its social media sites breach 
council policies and/or the platform’s policies.

 hide or remove user content published on our social media sites, as 
well as block users who do not comply with this public social media 
policy.

 report behaviour that does not comply with the social media platform’s 
terms of service and community guidelines. 

 send any user content to law enforcement authorities for investigation 
as we deem necessary or is required by law.

Users indemnify the council against all loss, legal fees, damages and other 
expenses incurred or potentially incurred as a result of:
 a user’s breach of this policy 
 users relying on information published on our social media sites.
Questions or concerns regarding the council’s social media activity or this 
policy should be submitted to mail@onkaparinga.sa.gov.au

7 Relevant legislation and references
 Copyright Act 1968 

 South Australia Defamation Act 2005 
 South Australia Lottery and Gaming Act 1936
 State Records Act 1997 

 Local Government Act 1999 

 Freedom of Information Act 1991 

 Spam Act 2003

 Privacy Act 1988 

 Facebook Community Standards

 Facebook Advertising Policy
 Instagram Community Guidelines
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 LinkedIn Professional Community Policies 

 YouTube Policies 

 Twitter Rules

 Australian Tourism Data Warehouse
8 Further information 

This policy is available for inspection, during business hours at:
City of Onkaparinga, Ramsay Place, NOARLUNGA CENTRE, South Australia 5168.
It is also available for inspection, downloading or printing from our website 
www.onkaparingacity.com
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9 Document control

Author (to whom changes are to be recommended):

Position Name

Social Media Advisor Heather Lesley

Stakeholders (audience – engagement groups):

Corporate Governance, tourism, libraries, arts, youth, customer relations, tourist parks, 
Willunga Golf Course, recreation centres, community centres, McLaren Vale and 
Fleurieu Coast Visitor Centre, human resources, mayor.

Reviewed by:

Position Name Date reviewed

Team leader marketing and 
communications Jim Tsacalakis 28/08/2020

Tourism officer Viv Collins 18/08/2020

Team leader, Libraries Andrew Berney 18/08/2020

Library officer Eve Gregory 18/08/2020

Team leader, Youth Emma Cadd 18/08/2020

Team leader, Customer Relations Julie Janssan 18/08/2020

Moana Beach Tourist Park officer Emma Thomas 18/08/2020

Christies Beach Tourist Park officer Samantha Nicholls 18/08/2020

Recreation Administration Support officer Belinda Kerr 18/08/2020

Community Development Support officer Rachel Jackson 18/08/2020

Project officer, Arts Nerissa Galloway 18/08/2020

Coordinator, Sauerbier House Jaynie Langford 18/08/2020

Human Resources officer Dawn Lindenberger 18/08/2020

Approved by (document owner):

Position / Group Name Approval date Approval ECM 
number
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Directors Group 16/11/2020 ECM 5269497

Manager Public 
Relations Bobbie-Jean Stevens 09/09/2020 ECM 5269497

Current version:

Current version 
number Release date Review cycle 

V 1.0 01/12/2020

Review every 2 year from the Approval 
date
Risk calculation:
Consequence rating- Major
Likelihood rating- Possible
Overall risk rating- High
Next review date: 21 September 2022

History:

Date Author Version Nature of change

06/11/2020

Heather Lesley, 
Social Media Advisor, and
Jim Tsacalakis 
Team Leader Marketing 
and Communications.

1.0
Review of outdated former 
Social Media Guidelines, 
prompted development of 
new overarching policy.

Related documents:
(internal documents that need to be reviewed when this document is 
amended)

City of Onkaparinga Privacy Statement ECM 3988759 

Document location:

Published location Original in ECM

Onkanet ECM DSID 
5269497

Public website
https://www.onkaparingacity.com/Council/Publications/Policy-and-
Procedure
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Facebook terms of use / disclaimer page
https://www.facebook.com/cityofonkaparinga/app/128953167177
144
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